
CLEAN FUEL FOR MODERN WELLNESS



Founder Story 
• Grew up in high-crime (97th percentile in MA) Brockton, MA. Sports kept me focused, grounded, and out of trouble.

• First-gen student-athlete, graduated Summer 25’ with a Bachelor of Science in Business Management & double minors 

in Electrical Engineering & Applied Mathematics from Wentworth Institute of Technology.

• Season-ending injury (dislocated patella) led me to uncover the dangers of current sports drinks in the market.

• Inspired by my parents’ hustle — my mother built a small house-cleaning business, and my father has worked multiple 

jobs for years to support

• Founder of Ventura Damon Youth Foundation (VDYSF) — providing uniforms, equipment, and access to sports for 

underserved youth in Brockton and beyond.

 

• US Licensed Coach, mentoring players and building safe athletic programs, coaching high-level club soccer in high-

crime areas & underserved communities.

Mission: Build the future of hydration — clean, 

transparent, and engineered to fuel both athletes and the 

communities that shape them.
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Joe Burrow

I WANT TO BE …

Heisman Trophy Winner

3

Erling Haaland

Treble Winner

Alex Morgan

2x Women’s World Cup 
Winner

5x NBA Allstar

Jayson Tatum



THE PROBLEM 

Marketed as Performance 
- Linked to a Crisis
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Source: Harvard School of Public Health

HARVARD CASE STUDY 
ON SPORTS DRINK
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7-year study; 4,100 females and 3,400 males 

(Growing Up Today Study II) Harvard

Source: American Heart Association 

“The more frequently sports beverages were consumed, the 

greater the association with an increased body mass index 

leading to overweight/obesity...”

https://www.hsph.harvard.edu/nutritionsource/sports-drinks/
https://www.heart.org/-/media/Files/Affiliates/MWA/Minnesota-Resources/Youth-Sports-Healthy-Beverages-Toolkit-2019--LR-formatted-v3.pdf
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Of adults in 2030 
will be obese

Of adults in 2030 
will be severely 
obese

- Harvard T. H. Chan School of Public Health

50% 25%

Source

https://www.nejm.org/doi/full/10.1056/NEJMsa1909301
https://www.nejm.org/doi/full/10.1056/NEJMsa1909301
https://time.com/5751551/us-obesity-by-state/


The Future of Hydration
60% fewer calories. 75% less sugar. 100% science-backed.
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Sea Salt
Great Source of Essential 

Electrolytes

Coconut Water
Rich in Electrolytes & 

Nutrients

Monk Fruit Sweetener
All-Natural 0-calorie sweetener

All-Natural Sports Drink
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Artificial colors, dyes, flavors, 
and sweeteners

Artificial stabilizers or 
emulsifiers

Unnecessary
preservatives

GMOs
(genetically modified 

organisms)

GMO

Sustainability using recycle materials*
see appendix for sustainability slides

50
calories

All-Natural Spring Water
Mineral-rich, base for everyday 

hydration



Elite Prime Gatorade Zero Body Armor Vitamin Water

Price Point $2.99
16.9 fl oz

$2.99
16.9 fl oz

$3.49
16.9 fl oz

$2.99
16 fl oz

$3.19
16.9 fl oz

Calories 50 20 10 90 90

Electrolytes

Total Added Sugar 8 g 0 g 0 g 21 g 22 g

No Artificial 

Sweeteners , 

Preservatives or Dyes

6 vitamins • 5 

minerals • 3 

antioxidant sources

Minority Owned 

Brand
Built by a first-generation 

athlete, coach, and founder
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WIT Rapid Pitch 
Fall ‘22

WIT ACE CO-OP for Entrepreneurs 
Spring ‘23

Leopard Launch Pitch Competition 
Spring ‘23



WIT ACE CO-OP for Entrepreneurs 
Fall ‘23

Samual Adams BTAD Bootcamp 
Spring ‘25

Elite Taste Testing Event
Fall’ 25



2026
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HUGE MARKET WITH SIGNS OF 

GROWTH

Total Addressable Market:
Functional Beverage

(est. CAGR 6.5% 2022-2030)

Serviceable Available Market:

Sports Drink

(est. CAGR 3.2% 2022-2027)

Serviceable Obtainable Market:
1% of $12.2 Billion Sports Drink Market

(est. CAGR 3.2% 2022-2027)

Sources:

Precedence Research 

McKinsey & Co.

Glanbia

TAM
$148.4 Trillion USD

SAM
$12.2 Billion USD

SOM
$122 Million USD
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https://www.precedenceresearch.com/functional-beverages-market
https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/still-feeling-good-the-us-wellness-market-continues-to-boom
https://www.glanbianutritionals.com/en/nutri-knowledge-center/insights/us-functional-beverage-market-insights


MARGINS
@ 50k units as of 2/01/25

1414

Total Production Cost

$2.25

Profit Margin

Gross Profit MarginRevenue
(D-T-C, Wholesale, Distributor)

$1.61

28%

$0.64



Felipe Pinto

Founder & CEO,

Ventura Damon LLC

Shawn Allien

CFO & Head of Operations,

Assistant Personal Finance 

Coordinator, Hippocratic

Business Development Lead

Pepsi Merchandising Lead,

PepsiCo

Malcolm Flaherty
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Brianna Khang

CBO

Ventura Damon LLC

Samantha Fadool
Marketing Manager

Graphic Designer,

Marketing Designer, Zywave

Michael Santora

Advisor,

CEO & Founder, Logic

Josh Belinsky

Advisor,

Co-Founder,
Slate Milk

Joseph F. Lehrberg MS, RD
Advisor,

Senior Manager,
Medical Affairs at Atrium Affairs

Advisor,
CEO/Founder, Perfect Soccer 
(13 yr. MLS career)

Quincy Amarikwa

MEET THE ADVISORY TEAM & THE ELITE FOUNDATION

Andrew Coelho

Sales & Marketing Intern

Ventura Damon LLC
Williams College Summer Internship Program

https://www.linkedin.com/in/felipepinto-/
https://www.linkedin.com/in/shawn-allien/
https://www.linkedin.com/in/shawn-allien/
https://www.linkedin.com/in/malcolm-flaherty/
https://www.linkedin.com/in/brianna-khang-58229427a/
https://www.linkedin.com/in/samantha-fadool-baa564205/
https://www.linkedin.com/in/samantha-fadool-baa564205/
https://www.linkedin.com/in/michael-santora-2515225/
https://www.linkedin.com/in/josh-belinsky-61412871/
https://www.linkedin.com/in/jlehrberg/
https://www.linkedin.com/in/jlehrberg/
https://www.linkedin.com/in/jlehrberg/
https://www.linkedin.com/in/quincyamarikwa/
https://www.linkedin.com/in/quincyamarikwa/
https://www.linkedin.com/in/andrew-coelho-85b28a2b0/


G-2-M Strategy

Professional Sports Drink (B2B)

Marketed and sold to high-level athletic 

programs, leagues, and teams (volume)

• Bulk partnerships = predictable, high-volume 

contracts

• Target: 15 regional partners, Year 1
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Direct-to-Consumer (DTC Growth Engine)

Strategy Sequencing(link): Build contracts (B2B) + DTC → 

generate volume + momentum → enter retail with 

negotiating leverage.

https://mywentworth-my.sharepoint.com/:x:/r/personal/pintof_wit_edu/Documents/Elite_NE_Roadmap_Distribution.xlsx?d=wdd63f383637e40e98100744e47e70be1&csf=1&web=1&e=SX5utm
https://mywentworth-my.sharepoint.com/personal/pintof_wit_edu/Documents/Elite_NE_Roadmap_Distribution.xlsx?web=1


Investment Updates + Fund Raising

Current Funding

Dynamic Team

Opportunity

Traction to Date
• $75k raised (friends & family) 
• $12k realized revenue 
• $14k non-dilutive (grants, stipends, pitch) 

• Experienced team with successful CPG brands
• Minority-owned business
• Advisors with decades of experience in the CPG industry 

both US & EU markets

SAFE Seed round $200k ;
$4 million valuation cap
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Pipeline / Near-Term
• $30k+ in active POs 
• Sodexo pilot roadmap (6 

months)



18

Citrus Mango Tropical Fruit Punch Zesty Lemon-Lime Acai



Fueling a Healthier Future, One Sip at a Time
Drink Elite. Feel Elite. Be Elite.
#StayHydrated #DrinkElite
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Felipe Pinto

CEO/Founder

felipe@drinkelite.us

774-419-6543

drinkelite.us

@drinkelite.us



Appendix…
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SUSTAINABILITY
Materials and Attributes

Materials Sustainability
Sustainability Flash Cards
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http://c/Users/pintof/Downloads/Materials%20Sustainability.pdf


SUSTAINABILITY

22



Built on a Supply Chain That Scales
Partners trusted by billion-dollar beverage brands — ready for Elite.
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EXIT STRATEGY 

Strategic Acquisition or IPO in 5–7 Years

 Recent Market Activity

• Dr Pepper Snapple → Bai Brands ($1.7B, 2016) – Clean-label hydration success.

• Coca-Cola → BodyArmor ($5.6B, 2021) – Expanding sports hydration.

• Coca-Cola & Keurig Dr Pepper → Celsius Holdings ($1.5B+ investment) – 

Functional beverage growth.

• Celsius Holdings acquired Alani Nu for $1.8B (2/2025)

• Pepsi Co. to acquire prebiotic soda brand Poppi for $2 billion (3/2025)

 Potential Exit Paths

• Acquisition – Boston Beer Co., Coca-Cola, Keurig Dr Pepper, PepsiCo

• Private Equity – Scale rapidly before exit

• IPO – If milestones align, follow Bai’s or Celsius’ path
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Spending MORE Living LESS

Source: KFF analysis of CDC, OECD, Japanese Ministry of Health, Labour, and Welfare, Australian Bureau of Statistics, and UK Office for Health Improvement and Disparities data Get the data PNG
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https://www.cdc.gov/nchs/pressroom/nchs_press_releases/2022/20220831.htm#:~:text=Other%20findings%20documented%20in%20the,2020%20to%2073.2%20in%202021.f%22
https://data.oecd.org/healthstat/life-expectancy-at-birth.htm
https://www.mhlw.go.jp/toukei/saikin/hw/life/life21/index.html
https://www.mhlw.go.jp/toukei/saikin/hw/life/life21/index.html
https://www.mhlw.go.jp/toukei/saikin/hw/life/life21/index.html
https://www.abs.gov.au/statistics/people/population/life-tables/latest-release
https://analytics.phe.gov.uk/apps/chime/#Life%20expectancy
https://datawrapper.dwcdn.net/y9Ypc/1/


US Products vs EU Products
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